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Sl. | Name of the teacher Title of the Title | Titleofthe | Nam | National / Calendar ISBN number ofthe | Affiliating | Name of the
No. book/chapters of proceedings | e of | International | Year of proceeding Institute at | publisher
published the of the the publication the time of
pape | conference | conf publication
r eren
ce
Kumar
1 2023-24 | ISBN Cé:(;l?i‘e;h Prakashan,
Dr. A.B. Thakkar Taxation-I National 9789382617280 J Ahmedabad
Kumar
2 2023-24 | ISBN: 13-978-93- C.él(.)l?ile;h Prakashan,
Dr.R. V.Raval M M in Practice National 82617-57-0 J Ahmedabad
. . Kumar
3 ];)ﬁ‘ Jagatrao N][glcr?' E}Ilco;lgzrrélczsf 2023-24 | ISBN: C.él.lsllheth Prakashan,
angar (English) ] National 9789382617082 OU€EC | Ahmedabad
Dr tr Micro Economics-2 C.C. Sheth Kumar
4 Dh']aga a0 G‘C,O f,o 2‘:)213“2 . 2023-24 | ISBN: o ®™\ prakashan,
angar (Gujarati) 2023- National 9789382617075 | C°U8¢ | Ahmedabad
. Kumar
5 ]?}f -Jagatrao N]'Eacrl‘.’ ECOZ%OZ?‘; 2023-24 | ISBN: Céc'l?heth Prakashan,
angar (English) National 9788192527208 | “°18¢ | Ahmedabad
. Kumar
6 g; Jagatrao N('}a‘fm Etcog(‘)’;};c; . 2023-24 | ISBN: C'CC'S’heth Prakashan,
angar (Gujarati) National 9789384432690 OU€EC | Ahmedabad
Problems of Indian Kumar
7 ]?}f -Jagatrao Economy-1 2023-24 | ISBN: C'C(:'Sheth Prakashan,
angar (English) 2023-24 National 9789384432836 OU€8e | Ahmedabad
Problems of Indian Kumar
8 ]?};Lag;trao Economy-2 2023-24 | ISBN: Cf(;l?:e;h Prakashan,
& (Gujarati) National 9789384432881 8¢ | Ahmedabad




Dr.Jagatrao

International Trade

C.C. Sheth

Kumar

9 ) 2023-24 | ISBN: Prakashan,
Dhangar (English) National 9789384432799 | COl€8€ | Ahmedabad
. Kumar
10 g}féLaiartrao I(rétueg;i‘l‘)’nal Trade 2023-24 | ISBN: C'(:C(')l‘;’?egh Prakashan,
& ) National 9789384432782 8¢ | Ahmedabad
Probablity and C.C. Sheth Sudhir
11 | Dr.Kuljeetkaur Discrete Probability 2023-24 | ISBN: .C(;lle ee Prakashan,
Sangotra Distributions National 9789384418038 & Ahmedabad
. . . C.C. Sheth | B5-Shah
12 | Prin. Dr.D.S. Mistry | Karvera Parichay-2 2023-24 | ISBN: College Prakashan,
National 8184160836 & Ahmedabad
Kumar
13 2023-24 | ISBN: Cé:('ﬂ?é‘egh Prakashan,
Dr.Vimal S. Trivedi | Practicle English National 9788196158385 & Ahmedabad
Kumar
14 2023-24 | ISBN: C'(?(;I?:e;h Prakashan,
Dr.Rishi A.Thakar Practicle English National 9788196158385 & Ahmedabad
B.S. Shah
15 | Dr.Arvind B. Nanakiy Hisabi 2023-24 | ISBN: CéC(.)l?:e;h Prakashan,
Thakkar Paddhati-3 National 9789394444782 & Ahmedabad
B.S. Shah
16 2023-24 | ISBN: C.(:Cc.)li};egh Prakashan,
Prin. R. C. Patel Cost Accounting-1 National 8184160690 J Ahmedabad
Fundamental of Kumar
17 Financial 2023-24 | ISBN: 13-978-93- C'(?(;I?:e;h Prakashan,
Dr.R. V.Raval Management National 82617-72-3 & Ahmedabad
Fundamental of Kumar
18 Financial 2023-24 | ISBN:13-978-93- Cg(.)l?:e;h Prakashan,
Dr.R. V.Raval Management National 82617-71-6 & Ahmedabad
Kumar
19 Commercial 2023-24 C.é:.l?heth Prakashan,
Dr.B. U. Raval Communication - IV National NIL 0U€8¢ | Ahmedabad
Kumar
20 2023-24 | ISBN:978-81- Céﬁ.l?heth Prakashan,
Dr.V.S. Trivedi Practical Hindi National 961582-6-2 OU€8¢ | Ahmedabad
Kumar
21 Writing and 2023-24 C'é:' l?heth Prakashan,
Dr.V.S. Trivedi Presentation skill National NIL OU€8€ | Ahmedabad




C.C. Sheth

Kumar

22 2023-24 | ISBN:978-81- Coll Prakashan,
Dr.V.S. Trivedi Practical English II National 961583-8-5 OUeEC | Ahmedabad
Personality and Kumar
Leadership C.C. Sheth
23 Development SEM- 2023-24 | 15BN.978-81- College E\;"’;“ZZ};E f
Dr.V.S. Trivedi 2 National 961581-8-7
Kumar
24 CommanEmployabil 2023-24 | ISBN:978-81- C'(:C(;S?e;h Prakashan,
Dr.V.S. Trivedi ity Skill- SEM-III National 970876-6-0 & Ahmedabad
English and Kumar
25 Communication 2023-24 | ISBN:978-81- C.((Ilc;lfile;h Prakashan,
Dr.V.S. Trivedi SEM-III National 970876-9-1 J Ahmedabad
Kumar
26 Commercial 2023-24 Cé:(;l?:e;h Prakashan,
Dr.V.S. Trivedi Communication V National NIL J Ahmedabad
Kumar
27 2023-24 | ISBN:978-81- Céc(;l?:e;h Prakashan,
Dr.R. A. Thakar Practical English II National 961583-8-5 & Ahmedabad
Personality and Kumar
28 Leadership 2023-24 | ISBN:978-81- Cé:c;lfge;h Prakashan,
Dr.R. A. Thakar Development National 961581-8-7 & Ahmedabad
Kumar
29 CommanEmployabil 2023-24 | ISBN:978-81- Céﬁ.l?heth Prakashan,
Dr.R. A. Thakar ity Skill- SEM-III National 970876-6-0 OUeEC | Ahmedabad
English and Kumar
30 Communication 2023-24 | ISBN:978-81- C.él.l?heth Prakashan,
Dr.R. A. Thakar SEM-III National 970876-9-1 OUeEC | Ahmedabad
Kumar
31 Commercial 2023-24 C.é:.l?heth Prakashan,
Dr.R. A. Thakar Communication V National NIL OU€8€ | Ahmedabad
Kumar
32 2022-23 | ISBN Céﬁ.l?heth Prakashan,
Dr. A.B. Thakkar Taxation-II National 9789384432973 OUe8C | Ahmedabad
Kumar
33 Commercial 2022-23 C.CC.ISIIheth Prakashan,
Dr.B. U. Raval Communication - V National NIL Ol€8€ | Ahmedabad
34 Commercial 2022-23 C.C. Sheth | Kumar
Dr.B. U. Raval Communication - IV National NIL College | Prakashan,




Ahmedabad

Sl. | Name of the teacher Title of the Title | Titleof the | Nam | National / Calendar ISBN number ofthe | Affiliating | Name of the
No. book/chapters of the | proceedings | ©°f International | Year of proceeding Institute at | publisher
published paper | of the ZZife publication the time of
conference | rence publication
Kumar
35 Commercial 2022-23 C'é:' S’heth Prakashan,
Dr.B. U. Raval Communication - III National NIL 0U€8¢ | Ahmedabad
Kumar
36 Commercial 2022-21 Céc' l?heth Prakashan,
Dr. B. U. Raval Communication - V National NIL OU€8€ | Ahmedabad
Kumar
37 2021-22 | ISBN C'é:'g’heth Prakashan,
Dr. A.B. Thakkar Taxation-II National 9789384432966 OC8e | Ahmedabad
B.S. Shah
38 Cost and Financial 2021-22 | ISBN Cg(;l?i‘egh Prakashan,
Dr. A.B. Thakkar Accounting National 978934418045 & Ahmedabad
Kumar
39 2020-21 | ISBN Cél(.)l?ile(;ch Prakashan,
Dr. A.B. Thakkar Taxation-II National 97893844329606 J Ahmedabad
B.S. Shah
40 Financial 2020-21 | ISBN: Cg(;l?:e;h Prakashan,
Prin. R. C. Patel Accounting-2 National 8184160658 & Ahmedabad
Kumar
41 Human Resource 2020-21 | ISBN:978- Cé:(.)l?éleéch Prakashan,
Dr.R. V.Raval Management National 9384432-90-4 & Ahmedabad
B.S. Shah
42 Commercial 2020-21 | ISBN: 81-8416- Cg(;l?:eéch Prakashan,
Dr.V.S. Trivedi Communication - IV National 083-6 & Ahmedabad
Kumar
43 Commercial 2020-21 | ISBN: 13-978-93- C'(i')l??e;h Prakashan,
Dr.V.S. Trivedi Communication - II National 82617-10-5 & Ahmedabad
B.S. Shah
44 Financial 2019-20 | ISBN: C'(?(;S:e;h Prakashan,
Prin. R. C. Patel Accounting-1 National 8184160658 & Ahmedabad
45 2019-20 ISBN: 979-82- C.C. Sheth | Garg
Prin. R. C. Patel Auditing - 2 National 320-2530-8 College | Prakashan,




| Ahmedabad

Affiliatin
Sl. | Name of . Title of _the Calendar Inst?tute
. Title of the | proceedings | Name of the Year of ISBN number of Name of the
N | the Title of the L . at the .
o. | teacher book/chapt paper of the conference National / publicati | the proceeding time of publisher
conference .| on s
ers Internatio publicati
published nal on
One days
Interdisciplin
‘RESEARCH | ary National
JOURNEY’ Conference
International on
E- Research | Constitutiona
Journal, ] Issues: CCI
Dr. . Special Issue: 2023, ) Swatidhan
46 | Jagatrao S(f)verelgnty 328 (A) Organised by 202324 | F15SN:2348- C.C.lSIheth Publication
Dhangar of RBI Contemporar Dept. of 7143 College Nashik
y Social
Constitutiona Science,
| Issues, Oct. Pratap
2023 Pp.11- College,
13 (Autonomou
s) Amalner,
Maharashtra | National
An GLOBAL
Dr. Economic ECONOMIC C.C. Sheth Global
47 | Jagatrao Analysis of RESEARCH, 2023-24 | 2249-4081 .C(.)lle o Research
Dhangar Sugarcane Issue: XXV, & Publications
Production Vol. III, April National




and

2023 To Sept.

Cultivation : | 2023, Pp.25-
A Critical 33.
Analysis
Vidyawarta,
Peer
Reviewed
Population | International :
Vidyawarta
Dr. and Referred CC. Sheth | R rch
48 | Jagatrao Unemploym Research 2023-24 | 23199318 e one esearc
. College | Journal
Dhangar ent Issues in Journal, .
. . Publication
India Special Issue,
vol-3, March
2,2024
Pp.30-34. National
An
Analytical Research Research
Study of Matrix 2321- Matrx
Women 7073 Peer Multidisciplin
. C.C. Sheth .
49 empowerm | Reviewd 2022-23 Coll ary applied
ent:A Journal, O€€€ | Research
Burning Multidisciplin Journal
Dr.Rishi Issue Page- | aryapplied Junagadh
A.Thakar 48-51 research National 2321-7073
Effect of
Resistance
and
Endurance
Training
Akshar
50 and Leg . 2021-22 C.C.Sheth | 5 ication
streinght National College
: . Ahmedabad
and cardio- | Seminar on
respitarotar | Physical
y Endurance | Education
Dr.J.P.Tha Page No.11- | and Sport ISBN:
kor 14. Science National 978932831430
A study of Research C.C. Sheth Research
51 | Vipul R. capital Guru: Online 2019-20 | (ISSN:2349- .C(.)lle ee Guru: Online
Patel structure of | Journal of National 266X) & Journal of




selected Multidisciplin Multidisciplin
steel ary Subjects ary Subjects
companies | (Peer (Peer
in India Reviewed) Reviewed)
Page 229-
233
National National 2019-20 | ISBN978935351 R.J.Teberwal
Confernece Confernece 6321 College of
on on Commerce
Sustainable Sustainable Ahmedabad
57 Development | Development C.C. Sheth
in Business in Business College
Impact of e | along with along with
Commerce | Societal Societal
Dr.A.B. on Digital Changes Vol- | Changes Vol-
Thakkar Economy 1 1 National




Dr. A.B. Thakkar

Taxation-I

National

2023-24

ISBN
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C.C. Sheth College

Kumar
Prakashan,
Ahmedabad
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e Case Studies
e Interviews
e Seminar

(OR)
. Report Writing

. Poster Presentation

» Descriptive Examination

Structure of the Question Paper for Descriptive Examination
[Minutes, Marks: 15

Time Duration: 45]

(Time Duration: 45 Minutes)

2-1. Answer any FIVE questions in brief: (out of seven)

(OR)

Write short notes on any TWO of the following: (out of three)

(From Module - 1)
2-2. Fill in the blanks with appropriate forms of verbs_given in the brackets

(From Module - )
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(C) Motivational Skills (D) Decision-making Skills

(E) Problem-solving Skills (F) Managerial Skills
(G) Diplomatic Skills
3. Different Leadership Styles : .
(A) Democratic Leadership (B) Autocratic Leadership
(C) Laissez-faire Leadership (D) Situational Leadershi_p
(E) Charismatic ILeadership (F) Inspirational Leadership
4. Characteristics of a Good Leader : .
(A) Flonesty and Integrity (B) Creativity and Innovation
(C) Positive Thinking (D) Emotional Intelligence
(E) Accountability (F) Self-Confidence
(G) Vision and Foresight
5. Communication Skills for Leaders :
(A) Active Listening (B) Public Speaking and Presentation
(C) Giving and Receiving Feedback (D) Non-verbal communication
6. Global Leadership Competencies :

(A) Leadership in Global Context (B) Diversity and Inclusivity in Leadership
(C) Leading Virtual and Remote Teams

(D) Overcoming Biases in Decision Making

(E) Understanding Global Changes and Challenges

LStructure of the Question Paper for Descriptive Examination l

Time Duration: 45] [Minutes, Marks: 15

Q-1. Write a detailed note on any one: (From Unit - I1&II) 10 Marks
(A) Long Question
(B) Long Question
(C) Long Question
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Case Studies
Interviews
Seminar

(OR)
. Report Writing
. Poster Presentation

»  Descriptive Examination

Time Duration: 45]

(Time Duration: 45 Minutes)

Structure of the Question Paper for Descriptive Examination

[Minutes, Marks: 15

2-1. Answer any FIVE questions in brief: (out of seven) 10

(OR)

Write short notes on any TWO of the following: (out of three)

(From Module - 1)

2-2. Fill in the blanks with appropriate forms of verbs_given in the brackets 05

(From Module - )
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(C) Motivational Skills (D) Decision-making Skills

(E) Problem-solving Skills (F) Managerial Skills
(G) Diplomatic Skills
3. Different Leadership Styles : .
(A) Democratic Leadership (B) Autocratic Leadership
(C) Laissez-faire Leadership (D) Situational Leadershi_p
(E) Charismatic ILeadership (F) Inspirational Leadership
4. Characteristics of a Good Leader : .
(A) Flonesty and Integrity (B) Creativity and Innovation
(C) Positive Thinking (D) Emotional Intelligence
(E) Accountability (F) Self-Confidence
(G) Vision and Foresight
5. Communication Skills for Leaders :
(A) Active Listening (B) Public Speaking and Presentation
(C) Giving and Receiving Feedback (D) Non-verbal communication
6. Global Leadership Competencies :

(A) Leadership in Global Context (B) Diversity and Inclusivity in Leadership
(C) Leading Virtual and Remote Teams

(D) Overcoming Biases in Decision Making

(E) Understanding Global Changes and Challenges

LStructure of the Question Paper for Descriptive Examination l

Time Duration: 45] [Minutes, Marks: 15

Q-1. Write a detailed note on any one: (From Unit - I1&II) 10 Marks
(A) Long Question
(B) Long Question
(C) Long Question
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Text : Colours of Life - (Section One)

Q-1. [A] Answer any THREE questions in brief : (out of five)
[B] Write a short note on any ONE : (out of three)
Q-2. Write short notes on any TWO of the following : (out of three)
(From Unit 2 : Soft Skills for Effective Communication)
Q-3. Bank Letter
OR
Bank Letter
(From Unit-3 : Bank Correspondence)
Q-4. Do as directed :
(A) Match the following : (Six items)
(From Vocabulary of Unit - 4-B)
(B) Give meanning of following : (Three items)
(From Vocabulary of Unit - 4-B)
(C) Choose the approprite option :
(Five MCQs with three option from Unit-1)

(D) State whether the following statements are TRUE or FALSE :
(Five sentences from Unit -1)

NOTES : (1) The time duration for the exam is 2:30 hours.

(2) No question will be asked from Unit - 4: (A) Comprehension bas
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Sovereignty of RBI

Dr. Jagatrao U. Dhangar
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C. C. Sheth College of Commerce, Ahmedabad
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Abstract :

The Reserve Bank of India (RBI) is India’s central bank and regulatory organisation in charge of banking regulation. It
belongs to the Indian government’s Ministry of Finance. The Indian rupec is issued and distributed by RBI. In Incha, even
though the RBI Act 1934 allows government control, the convention is that the RBI is allowed autonomy to do what it wants.
However, recently there are many media reports about increasing control over the Central Bank of India by the Central
Government. The departure of two eminent governors of RBI — Mr Raghuram Rajan’s and Mr. Urjit Patel — raised eyebrows
about increasing government control over the Reserve Bank of India. The RBl is not constitutionally independent, as the
1934 Act governing its operation gives the government power (o direct it.

Keywords : Sovercignty of RBI, Functions of RBI.

Introduction :

The Reserve Bank of India (RBI) is India’s central
bank and regulatory organisation in charge of banking
regulation. It belongs to the Indian government’s Ministry
of Finance. The Indian rupee 1s 1ssued and distributed by
RBI. It also oversees the country’s major payment
networks and aims to further the country’s economic
growth. The Reserve Bank of India was established on
April 1, 1935 in accordance with the provisions of
the Rescrve Bank of India Act. 1934 based on
the reccommendation of Hilton Young Commission
Report (1926) with a share capital of Rs. 5 crores. The
Central Office of the Reserve Bank was initially
cstablished in Kolkata but was permanently moved to
Mumbai in 1937. The Central Officc 1s where the
Governor sits and where policies arc formulated. Though
originally privately owned. since nationalisation in 1949,
the Reserve Bank is fully owned by the Government of
India. The Reserve Bank of India (RBI) is the central
institution of the country that manages all major monetary
policies of India and handles economic stability and
growth. Shaktikanta Das is the present Govemor of the
Reserve Bank of India.

The Preamble of the Reserve Bank of India describes
the basic functions of the Reserve Bank as: "to regulate
the issuc of Bank notes and keeping of reserves with a
view to securing monctary stability in India and generally
lo operate the currency and credit system of the country to
its advantage: to have a modern monelary policy
framework to meet the challenge of an incrcasingly
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complex cconomy, to maintain price stability while
keeping in mind the objective of growth.”

Mcthodology : Methodology usc for this rescarch
paper is sccondary by nature. Varies government reports,
RBI’'s Websites, different articles, blogs use for this
paper.

Significant functions of the Reserve Bank of India
are mentioned and explained below :

1. Monectary Management : The formulation and
scamless execution of monetary policy are one of
the Reserve Bank of India’s main
responsibilities. Various policy instruments arc
used by monetary policy to impact the cost and
availability of money in the cconomy. The goal
remains lo encourage economic growth while
maintaining price stability.

2. The issuer of Currency : The Reserve Bank of
India (RBI) is in charge of the country’s currency
design, manufacture, distribution, and overall
management. [t aims to ensure that the state has a
sufficient supply of clean and legitimate notes.

3. Banker and debt manager of the Government
: The Reserve Bank of India also holds the cash
holdings of the Indian government. It can also
serve as a lender to state governments. [t appoints
other banks to act as its agents in carrving out the
government’s transactions. On behalf of the
federal and statc governments. it also manages
public debt and offers new loans.
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Banker to Banks - The RBI is also responsible
for the settlement of interbank transactions. This
is  normally  accomplished  through the
employment of a “clearing house,” which allqws
banks to present cheques and other similar
instruments for clearing. The central bank serves
as a common banker for all of the banks.
Financial Regulation and Supervision © It aims
to cnsure general financial stability. Its goal is 10
cnsure the orderly development and conduct of
banking activitics, as well as bank liquidity and
solvency.

Developmental Role : The Reserve Bank of
India (RBI) actively supports and cnhances
development cfforts in the country. It guarantees
that the productive scctors of the ecconomy have
access to sufficient credit and establishes
organisations 1o support the development of
financial infrastructure.
Open Market Operations
implements  its

: The Central Bank
monclary  policy  through
government secunties, foreign exchange, and
moncy market operations. It also regulates and
develops market mstruments such as the term
moncy market, repo market, and others.

Forcign Exchange Management : The forcign
exchange market 1s regulated by the Reserve
Bank of India (RBI). It has also opened
practically all areas to international investment.

Sovereignty of RBI :

In India, cven though the RBI Act 1934 allows
government control, the convention is that the RBI is
allowed autonomy to do what it wants. The RBl is not
constitutionally independent, as the 1934 Act governing
its operation gives the government power to direct it. The
RBI Act 1934 says that the Central Government may
from time to time give such dircctions to the Bank as it
may, after consultation with the Governor of the Bank.
consider necessary in the public interest.

Technically. the government is permitted by the Act
to supersede the central bank if it believes the RBI has
failed to carry out its obligations.

Need of independence of RBI :

Central

banks mainly focus on long-term
financial

stability and growth. While the
government in power has short-term growth,
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Central banks stnve to build credibility throy
financial or price stability, which May not b, $
the liking of the government n
Most of the domain that 1s managed by RB K
potential front-loaded benefits for the econg
but the tail rnisk in form of financial Instabyit,
In expansion policy rate will decrease the mic,c“
ratc in the cconomy and thereby expandip,
the money supply. However, it may |eqaq l;
inflationary pressures in the economy.

my

Lowering of interest rates can lead to greater
credit creation and semblance of growth in the
short term. It can create an asset price bubble,
low-quality lending by banks. It may cays
hampering long-term financial stability.
Allowing unlimited foreign capital into the
ecconomy can increase Foreign  Portfolig
Investment (FPIs) in G-Sec and corporate bonds
It can causc depreciation of the rupee and
volatility in the market.

As a rcgulator of banks, it should be seen as
independent of government as it regulates both
privatec and public sector banks. Otherwise, the
conflict of interest can hinder private plavers in
the banking industry.

Challenges of independence :

If the RBI were fully independent, it would face
several challenges. as follows :

L
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Balancing Inflation and Growth : One of the
primary challenges would be to strike a balance
between controlling inflation and promoting
cconomic growth. The RBI's independence
allows it to focus on price stability, but this can
sometimes conflict with the government's goals
of boosting economic growth and employment.

Political Pressure : An independent RBI might
face political pressure from the government to
adopt policies that are more accommodating to
its fiscal agenda. This could undermine the
central bank's ability to make decisions solely
based on economic and financial considerations..
Accountability While independence 1
important, an independent RBI would still need
to be accountable to the public and governmen!
Ensuring transparency and accountability while

. ey et
Website : www researchjournes
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mamtammg  autonomy - can be  a  deheate
halancmg act

Coordination  with  Fiseal  Policy An
independent central bank must coordmnate s

monctany pohicies wath fiscal policies to ensure
cconomue stabihitv: This requires eftfective
communicanon  and  collaboration the
govemment, which may not always align with
the RBI's goals.

Global Economic Factors : The RBI would
naed 1o navigate the challenges posed by global
factors exchange rate
flucanons. wtemanonal financial cnses. and
trade wssucs. These extermal factors can impact
India's economy and financial stability .
Technological  Advances The rapd
advancement of technology. mcluding fintech
and digital currencies. presents new challenges

averall
with

aconomic such  as

for central banks mn rceulating the financial
sistem and ensuring monetarny  stability.  An

independent RBI would need to adapt to these
changes effectoveh
Financial Sector Stability
stability of India's financial sector 1s crucial. An
mdependent RBI would nced to monitor and
address 1ssucs related to banking sector health,
non-performing  assets (NPAs). and syvstemic
nisks to prevent financial cnses.

Public Confidence : An independent central
bank relies on public confidence 1n 1ts ability to

Mamtaming the
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manage the economy Upholding this conflidence
15 essential to mamtammg monctary stability
Economic Data and Forccasting -~ The RBI
heavily depends on accurate cconomic data and
forccasting (0 make mformed policy decisions
Ensuning the availability and accuracy of such
data can be challenging

Crisis  Management An independent RBI
would be responsible for managing linancial
crises and ensuring the stability of the banking
svstem, Developing cffective crisis management
strategics and tools 1s vital.

Conclusion :

For the objectives of

financial inclusion of the

government and for a healthy economy, the Fiscal Policy
by the Government and Monctary policy by the Central
Bank should be in tandem. However, is not uncommon to

have differences in

opinion between the Central

Government and the Central Bank. This can happen not
only in India but in other countrics as well.
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An EconomicAnalysisof Sugarcane Production and
Cultivation: ACritical Analysis

Dr. Jagatrao Uttam Dhangar
Head, Department of Economics,
C.C.Sheth College of Commerce,

Ahmedabad, Gujarat,

RESEARCH PAPER - ECONOMICS

ABSTRACT
Sugarcane is a major foreign exchange earning crop. The main by-

products of the sugarcaneindustry are bagasse and molasses. Bagasseismainly
used as fuel. It is also used for the production of compressed fiber boards,
paper, plasticsand furfural. Thefair and remunerative priceisthe minimum
price at which sugar mills have to buy sugarcane from farmers.Sugarcane
soils become less fertile and cannot yield much due to the great depletion of
soil nutrients. Therefore, soil management by repl enishing nutrients by adding
manure and fertilizers to the soil can maximize sugarcane production and is
indispensable for good harvest. Sugarcane has been found to be the most
profitable crop compared to competing crops like wheat, rice and cotton.FRP
aimsto ensure that sugarcane farmersget afair pricefor their produce from
the sugar mills, taking into account the factors of cultivation, processing
costs and reasonable profit.The Cabinet has fixed the sugarcane FRP for
2023-24 at 1 315 per quintal. Last year the sugarcane FRP was * 305 per
quintal, Information and Broadcasting Minister Anurag Thakur told reporters
after the Cabinet meeting.Flatbed Cultivation Method is the smplest and
cheapest and issuitable for lowrainfall areas. Inthismethod, shallowfurrows
about 8 - 10 cm deep are made at a distance of 75-90 cm and the seeds are
sown end to end and the field must have adequate moisture.
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Introduction:

Sugarcanefarmingisan affordable agriculturefor farmers. Becausethiscrop has
low cost as compared to other cropslike horticulturewherecost ishighandyield islow.
Horticultureishighly dependent on nature; excessverainfal doesnot favor horticulture
crops.Compost and manure are excellent organic fertilizersfor sugarcane. Compost is
made by decomposing organic matter such asfood waste, leavesand grassclippings. It
isrichin nutrientsand hel psimprove soil structure, water retention and aeration. There
aremany different sugarcane optionsfor cultivationin 2023. L 01-299 will continueto be
widely cultivated in the industry. HoCP 14-885 would be another popular choicewith
seeds currently in good supply.Sugarcane farming can be profitablefor somelargefarmers
but small marginal farmers often get two crops more per acre than sugarcane under
dryland farming. M oreover, the soil texturedoes not deteriorate dueto integrated farming.
Dairy farmersare preferring sugarcaneto buffao cowsrather thanfactories Mixed planting
of sugarcane can be done from September to October. During these months, wheat
along with sugarcane and vegetables such aswinter mustard, peas, radish, coriander
doubletheyield. Apart fromthis, the incidence of pestsand diseasesislessin autumn
sowing of sugarcane. Along withthis, farmers can get double profit by planting other
crops. If you too are cultivating sugarcane, the pointsbelow can informyou about field
preparation for mixed cropsand its benefits.

Problemsof the Sudy:

After 12 monthsof sugarcane cultivation, the farmerswant the sugarcane to be
screened. |f the sugarcane that has cometo be cut inthefield isstanding, thenthefarmers
fed thet thereisaburden onther shoulders The question of how to spend onthe sugarcane
factory continues to haunt.Sugar mills are overwhelmed due to excess sugarcane
production. On the other hand, if sugarcane is not harvested before monsoon, the
percentage of sugar init decreases. Sugarcane cannot betrangported over long distances,
asitstrangport cogsare highand thereisaso arisk of drying out.So thefactory hasto
bear itsloss. Assugarcane remainsinthefield for along time, the weight of sugarcane
decreases and the farmer hasto bear theloss. Trapped in such astrange situation, the
farmer beginsto take an extremerole.

UGC APPROVED, REFEREED & PEER REVIEWED RESEARCH JOURNAL
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Objectivesof the Sudy:

Themanobjectiveof thisresearchisto andyzein detall theeconomics of sugarcane
production in Maharashtra and the cost of sugarcane cultivation and some specific
objectiveshave been given by theresearchersasfollows;

1 To makean economic analysis of sugarcane productionin Maharashtra.

2. To study sugarcane production and cultivationin Maharashtra.

3. To study thedistrict wise production of sugarcane and the priceof sugarcanein
Maharashtra.

Significanceof the Study:

Asthe sugarcane harvesting seasoninthe sateisinitsfina stage, the remaining
sugarcane in the fields has been washed away due to increasing heat. About 50 lakh
tonnes of sugarcaneis standing inthefield but there are no sugarcane workersto cut it.
Dueto theincreasing heat, most of the sugarcaneworkershave returnedto their homes
and now theremaining sugarcane hasto be cut with the help of harvesters.The farmer
cultivates sugarcanewell inthefield for 12 to 14 months. He also spendsalot of money
onit. Some sugarcane growersarelosing patience as such sugarcaneisnot cut ontime
and it isdrying before our eyes.

Scope of the Sudy:

Dueto the problems of excesssugarcane, the government hastaken appropriate
steps. Thegovernment reviewed all the districts of Maharashtraand found that Beed,
Jalna, Ahmednagar, L atur, Osmanabad districts have more sugarcaneremaining. It has
been decided to provide additiona sugarcane screening subsidy of Rs.200 per tonneto
al sugarcane which is screened after May. The government also decided to provide
trangport subsidy of Rs.5 per ton per kilometer on sugarcanetransported over adistance
of morethan 50 kilometers. Thiswill put an additional burden of Rs100 croreonthe
government exchequer.

Limitation of the Sudy:

According to Economic Survey of Maharashtra 2022-2023, sugarcane area
would increase and production would also decrease. But Maharashtra hasbroken all
records by producing 1127 lakh tonnes of sugarcane in 2022. This shows that the
government in analyzing the sugarcane production may havefailed to understand that the
water tablehasrisenin Maharashtra. The Chief Minister hasdirected that sugar factories
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should continuetill the entire sugarcane of thefarmersinthe sateisrefined. Thebalance
of sugarcane from 80 lakh tonnesinthethird week of April fell to 2.7 lakhtonnesinthe
second week of May.
Period of the Study:

While conducting the said research, the researcher hasreviewed theinformation
on sugarcane production and cost of sugarcane cultivation in 2022-23.

Research M ethodology:

While analyzing the sugarcane production and cost of sugarcane cultivationin
Maharaghtra, theresearcher has used varioustypes of secondary research. Thisincludes
research papers, articles, journds, newspapers, managing audio videos, reference books,
serid books, annud reports, newspapers, internet, etc.

Research M ethod:

While analyzing the cost of sugarcane production and sugarcane cultivationin
Maharashtra, the researcher has donethe research using descriptive analysis method.
Resultsand Discussion:

During last year’s season, the problem of excess sugarcane arosein both the
traditionally drought-prone Marathwada and the horticultural region of western
Maharashtra. Oneand a hdf yearsof hard work and financia investment inthefield, the
sugarcane grown inthe fieldsdoesnot yield sugarcane, so onefarmer committed suicide
inthetwo districts of Ahmednagar and Beed. In Marathwada, sugarcane cultivation
increased by 44 % compared to every year. After thewater inthe damin Jayakwadi, the
sugarcane planted exceeded the capacity. Thisaffectsthe farmers, thefactoriesand the
government. We can seethat the government hasreviewed all the situations and taken
theright decigon. Aslabor isnot avallablefor sugarcane cutting, sugarcane cutting machines
have adso been ordered from outsidethe state.

Caretobetaken while Cultivating Sugarcane:
1. Thefield should be plowed and leveled well.
2. 8to 10 tonsof rotted dung should be applied to thefield while preparing the

fidd.
3. Irrigation should be done according to the demand of mixed crops.
4, Keep adistance of 10 feet from one row of sugarcane to another and plant

wheat or other cropsin between.
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Chart No. 1Agricultural Development

'

Farmers .
and 3 E::;::ltr:l;;lt el  Technology
Ability P

@ Population @
Density

Advantagesof Mixed Farmingin Sugarcane Crop:

In India, approximately 60% of the population is engaged in agriculture and
sugarcaneisone of the most important kharif cropsamong the many cropsgrowninthe
country. Theclimate of the country isfavorablefor sugarcane cultivation throughout the
year.Maharashtraisthelargest sugarcane producing statein India. Annual production of
sugarcane in Maharashtrain 2022-23 is 138 lakh tonnes.Sugarcane isatropical and
subtropica crop that requireshot and humid climatesfor itsgrowth.A tall, perennia grass
speciesknown as sugar cane or caneisused in sugar production. Trees2-6 mtall have
thick, jointed, fibrousstemsthat arerichin sucrose and accumulate in the internodes of
thestems.Sugarcaneisgrownin severa statesother than Uttar Pradesh, whichisIndia's
largest sugarcane producer.

In mixed farming, the production cost islower and theincome can be doubled.
Thecropisprotected from pestsand frost.

Increaseinyield per unit area

Nutrientsare used properly.

Reducesthe chances of soil erosion.

Mixed farming reduces weeds.

Agricultural Development:

Theagriculture sector isconsdered to bethe most important part of the Indian
economy and agricultureisthe sole meansof liveihood for two-thirdsof the populationin
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India. India sagriculturesector covers43 % of itsgeographical areaand accountsfor 14
% of itsGDP. Indian farmersand farmersgrow different types of cropsin agriculture.
Farmersand farmersalso grow many types of commercial crops, including groundnuts
and soybeans. The Use River creates an environment for growing avariety of crops,
including biofue fiber consumption and environmenta sugtainability.

TableNo. 1 Yearswise Priceof Sugarcane Production

Y ear FRP (in Rs. /Qtl)
2013-14 210
2014-15 220
2015-16 230
2016-17 230
2017-18 255
2018-19 275
2019-20 275
2020-21 285
2021-22 290
2022-23 305

Source: PressInformation Bureau, 2023
Sugar caneProduction:

About one-third of the country’ ssugar production isin Maharashtraand factories
inthe state produced 10.5 million tonnesinthe 2022-23 season. According to Sugar,
14.85 lakh hectares of sugarcane will be available for Gullit. Sugar Sugar 1,343 lakh
tonnes of sugarcanewill produce 138 lakh tonnes of sugar. 12 lakh tonneswill be used
for ethanol production. According to theinitial indications given by the Office of the
Sugar Commissioner, Maharashtrahas recorded the highest sugarcane cultivation area
for the 2022-23 sugarcane harvesting season. The Indian Express hasreported about
this. According to sugar mills, 14.85 lakh hectares of sugarcane will be available for
sugarcane inthe state. 1,343 lakh tonnes of sugarcane will be crushed and 13.8 lakh
tonnes of sugar will be produced by the sugar mills. 12 lakh tonnes will be used for
ethanol production. Maharashtrahas so far produced the highest sugarcane pulp and
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sugar production in the 2021-22 sugarcane harvesting season. The sugar mills had
produced 137.27 lakh tonnes of sugar by crushing 1,320.31 lakh tonnes of sugarcane.
Thisfall season continued for 173 days.
Review of Sugarcane Production:
Thedigtrictsof Marathwada have seen agood growth in the sugarcane sector. In eight
districtsof Marathwada sugarcane hasbeen cultivated inan areaof 3.91 lakh hectares.
Last season Marathwada had 3.39 lakh hectares of sugarcane area. Whereas the
sugarcane areainthetraditiona sugarcane belt of Kolhapur, Pune, Sangli, Sataraand
Solapur hasremained sable. Asthereisenoughwater inthe dams, farmershave preferred
sugarcane over other crops. Office of Sugar Commissioner has launched an app which
will help farmersto register their sugarcane area. Sugar Commissioner’s Office has
expressed thebelief that thisprocesswill bring transparency inthefdl season sysem.India's
largest sugarcane producer (Maharaghtra) I ndiaisthe second largest sugarcane producer
in the world after Brazil. India's largest sugarcane producer is Maharashtra, which
produced 138 lakh tonnes of sugarcanein 2022-23.
Chart No .2 Sugarcane Production and Cultivation

Sugarcane
Production
and
Cultivation

Sugar caneProductionin India:

Sugarcaneiscultivated the most in Maharashtra. With aproduction of over 138
lakh tonnesin 2022-23, Maharashtratopsthe list of sugarcane producers. Perennial
water supply inthe stateisthe main reason behind it. Mgor producersare Pune, Satara,
Solapur, Ahmednagar and Aurangabad. Sugarcaneiscultivated themost in Maharashtra
With a production of over 138 lakh tonnesin 2022-23, Maharashtra topsthe list of

UGC APPROVED, REFEREED & PEER REVIEWED RESEARCH JOURNAL



= Issue: XXV, Vol. Il IMPACT FACTOR ISSN 2249-4081
W GLOBAL ECONOMIC RESEARCH April 2023 To Sept. 2023[32 |

sugarcane producers. Perennial water supply inthe stateisthe main reason behind it.
Magjor producersare Pune, Satara, Solapur, Ahmednagar and Aurangabad. Karnatakais
thethird largest producer of sugarcaneinindia. The climate hereisconduciveto the
production of good quality sugarcane. In 2019-20 production wasrecorded at over 38
MT. Digrictslike Shimoga, Mysore, Belgaumand Chitradurg arethemost productive
dueto irrigation projectsinthe Kaveririver. Tamil Nadu ranksfourthin thelist of mgor
sugarcane producersinindia. The state producesan average of 18.5 metric tonnesof
sugarcaneevery year. However, it sandsat thetop interms of productivity per hectare.
It yieldsan average of 99 tonnes. Bihar is one of the sugarcane and jaggery producing
states due to itsfertile plains. Patna, Darbhanga, Gaya and Champaran districts are
magjor contributors. Despite being anindustrial sector, Gujarat accountsfor morethan
3% of the country’stota sugarcaneproduction. Mgor contribution comesfrom southern
districtslikeVasad, Navsari, Surat and Bharuch. Haryanaisthelargest contributor of
India's centra food grain. Apart from sugarcane, Haryanaalso producesrice, sorghum,
millet and maizeinlarge quantities. It produces 8 metrictonnesof sugarcanein1.3lakh
hectares of land.Black alluvid soil of AndhraPradeshissuitablefor sugarcane cultivation.
Didrictsaround Krishnaand Godavari benefit from theseriversand can produce sugarcane
in large quantities. 0.92 lakh hectare of land yields an average of 7 metric tonnes of
sugarcane. Thehigh productivity isdueto the sate’'sinherent agricultura culture. Thehill
states of Uttarakhand ranks 10th in the list with an average annual production of 6.38
MT. Dehradun, Haridwar and Udhamsingh Nagar haveamgjor shareinthislarge number.
Concluson:

Sugarcaneisthe most important cash crop. Inter cropping can be done while
cultivating sugarcane. The cost of sugarcane cultivation can berecovered by thefarmers
frominter-cropping and the benefits of inter-cropping for sugarcane cultivationarein
proportion to the losses. There is a long period between planting sugarcane and
inter-cropping beforethe sugarcaneis sent to thefactory, so inter-cropping ispossible. Just
asintercropping isimportant for farmersto increase their income, sugarcanefarming is
a0 beneficid for locd peoplefromthepoint of view of employment. And thedevelopment
of agricultureleadsto increase in employment and helpsin improving the standard of
living of the people.Animportant aspect of inter-cropping in sugarcaneisthat thereisno
shortage of produceinthelocal market and farmersare provided with the commodities
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of daily lifeat minimum cost and inminimumtime. Farmersaretrying to earn extraincome

by working hard in the fields but due to natural disasters farmers have to face many

problems.Inthis, one hasto face variousproblemslike lack of water, lack of medicine,

lack of capital. Themost important thing for the farmersand whilefarming isthat thereis

ahuge shortageof labor and dso thefarmersdo not get proper guidance at theright time

for intercropping and sugarcane cultivation.But sugarcane cultivationisconsidered asa

very important cash crop from the point of view of farmers. Farmersface shortage of

sugarcane during that season to cultivate sugarcane but the capital required for it is

important.
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Population and Unemployment
Issues in India
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(Gujarat)

Abstract-

This research paper aims to discuss
population and unemployment in India.India
grapples with significant challenges related to
population and unemployment. With a popula-
tion exceeding 1.3 billion, resource allocation
and infrastructure strain remain pressing con-
cerns. Despite a decreasing population growth
rate, the sheer size of the populace poses
hurdles in delivering essential services and sus-
taining economic growth. Unemployment is-
sues, characterized by structural mismatchesin
skills and job demands, persist. The youth, con-
stituting a substantial demographic, faces high
unemployment rates, particularly in urban ar-
eas. The prevalence of informal sector employ-
ment and underemployment adds complexity to
the employmentIandscape.Thegovernmenthas
implemented initiatives like Skill India and Make
in India to address these issues, emphasizing
skill development and entrepreneurship. How-
ever, sustainable economic growth, education
quality improvement, and effective urbanization
management are pivotal for long-term solutions.
As India navigates these challenges, the evolv-
ing economic landscape and policy initiatives
shape the trajectory of population and unem-
ployment dynamics.

Keywords- Population, Unemployment, Popula-
tionand Unemployment.
Introduction-
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The interlink between population and un-
employment in India is complex, shaped by de-
mographic trends, economic conditions, and
policy responses. India’s large and growing
population, exceeding 1.3 billion, significantly
impacts the labor market and employment dy-
namics.

The sheer size of the population presents
both opportunities and challenges for the
economy. While a large workforce can contrib-
ute to economic productivity and growth, the
effective utilization of this workforce is crucial.
The mismatch between the expanding labor
force and available job opportunities can lead
to unemployment and underemployment. The
demographic composition, particularly the youth
bulge, intensifies this challenge. With a sub-
stantial portion of the population being young,
there is increased pressure to generate suffi-
cient employment opportunities to absorb this
demographic cohort.

Unemployment in India is also influ-
enced by structural factors. The education and
skill levels of the workforce often do not align
with the demands of the job market. This mis-
match results in a surplus of workers in certain
sectors and industries, contributing to unemploy-
ment. The informal sector, which absorbs a sig-
nificant portion of the workforce, further adds
complexity as it often lacks job security and
social benefits.

Conversely, high levels of unemployment
can exacerbate population-related issues. Eco-
nomic insecurity may discourage family plan-
ning, leading to higher birth rates in certain de-
mographic segments. Addressing unemploy-
ment is, therefore, integral to managing popu-
lation growth effectively.

Government policies play a crucial role
in navigating the interlink between population
and unemployment. Initiatives like Skill India aim
to enhance the employability of the workforce,
while broader economic reforms, such as those
under the “Make in India” campaign, aim to

stimulate job creation. Social and educational
policies that empower the youth and promote
family planning contribute to breaking the cycle
of high population growth and unemployment.
The interlink between populationand unemploy-
ment in India is intricate and multifaceted. Ef-
forts to address one aspect, such as unemploy-
ment, can have ripple effects on population dy-
namics, and vice versa. A comprehensive ap-
proach, encompassing education, skill develop-
ment, and targeted employment generation, is
essential to strike a balance between popula-
tion growth and sustainable employment oppor-
tunities.
Objectives of Paper
1. Investigate the demographic trends and their
impact on unemployment rates in India.
2. Analyze the effectiveness of government poli-
cies.
3. Examine the interplay between youth unem-
ployment and population growth.
4. Assess the role of education, skill develop-
ment, and economic reforms in mitigating un-
employment and fostering sustainable employ-
ment growth.
Methodology used for this paper

The present paper is based on second-
ary data by nature. Newspapers, magazines,
online blogs, articles regarding unemployment
and population growth, varies research paper
papers related growth and employment
issuesused for this paper.
Main Theme

According to the latest data from the
Centre for Monitoring Indian Economy (CMIE),
an independent think-tank, the unemployment
ratein India stood at 6.8 percent in January. The
unemployment rate in India saw a decrease of
1.9 percent in a month, as it stood at 8.7 per-
centin December last yearWhen job opportuni-
ties become scarce during economic downturns,
unemployment tends to increase. Contranly, dur-
ing economic growth and prosperity periods, with
many job opportunities available to the public,
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The formula to calculate the current unemploy-
ment rate in India is as follows:
Unemployment Rate = Number of Unemployed
Persons / Civilian Labor Force
Or,
Unemployment Rate = Number of Unemployed
Persons / (Number of Employed Persons + Num-
ber of Unemployed Persons)

The latest data indicates a glimmer of
hope, as India’s unemployment rate has recently
declined. According to the National Sample Sur-
vey (NSSO), the unemployment rate for individu-
als aged 15 years and above in urban areas de-
creased to 6.8 percent during January-March
2023 from 8.2 percent a year ago.

The effectiveness of government policies re-
garding population and unemployment in India
can be assessed based on various indicators,
outcomes, and the extent to which the objec-
tives of these policies are met. Here are some
key considerations:

1. Job Creation:-Evaluation should focus on the
actual creation of new employment opportuni-
ties resulting from policies such as “Make in
India” and other initiatives aimed at stimulat-
ing economic growth and industrial develop-
ment.

2. Skill Development:-The effectiveness of poli-
cies like Skill India can be measured by the im-
provement in the skill levels of the workforce
and their alignment with the demands of the
job market.

3. Youth Employment:- Assessing the impact
of policies on reducing youth unemployment is
crucial, considering the significant proportion of
the population in the youth demographic. Suc-
cessful policies should contribute to increased
employment rates among young individuals.

4. Reduction in Informal Employment:-Poli-
cies addressing the informal sector’s challenges,
such as lack of job security and social benefits,
can be considered effective if they lead to a re-
duction in informal employment and an increase
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in formal, regulated employment.

5. Population Control Measures:-Government
initiatives aimed at population control, family
planning, and reproductive health can be
deemed effective based on indicators such as a
decline in population growth rates and improved
awareness and accessibility of family planning
services.

6. Education Quality and Access:-Policies fo-
cused on improving education quality and ac-
cess contribute to addressing the root causes
of unemployment. Evaluating literacy rates,
school enrollment, and educational outcomes
can provide insights into policy effectiveness.
7. Economic Growth and GDP:- The overall
economic growth and its correlation with em-
ployment rates are important metrics. Policies
fostering sustainable economic growth contrib-
ute to job creation and a reduction in unemploy-
ment.

8. Regional Disparities:-Policies should be
evaluated for theirimpact on reducing regional
disparities in employment opportunities. A suc-
cessful approach would involve inclusive devel-
opment that reaches various regions of the
country.

9. Entrepreneurship and Small Businesses:-
Assessing the growth and sustainability of small
businesses and entrepreneurial ventures can
indicate the effectiveness of policies promot-
ing entrepreneurship as a means of job creation.
10. Public Perception and Satisfaction:- Pub-
lic perception and satisfaction with government
policies regarding population and unemployment
are important indicators. Stakeholder feedback,
surveys, and social sentiment can provide in-
sights into the perceived effectiveness of these
policies.

The effectiveness of government policies re-
garding population and unemployment in
India is a subject of continuous evaluation and
debate. Over the years, the government has
implemented various initiatives to address these
critical issues. Policies such as Skill India, Make
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inIndia, and agricultural reforms aim to enhance
skilldevelopment, stimulate manufacturing, and
liberalize the agriculture sector. While these
policies demonstrate a commitment to tackling
unemployment, their impact varies. Skill India,
for instance, focuses on improving the employ-
ability of the workforce, yet the effectiveness
hinges on the alignment of skill development
with industry demands. Make in India seeks to
boost manufacturing and job creation but faces
challenges in the competitive global market.
Agricultural reforms intend to empower farm-
ers and enhance rural employment, yet contro-
versies surround their implementation. More-
over, the success of these policies depends on
theirintegration into a comprehensive strategy
that considers demographic trends, education,
and economic growth. The effectiveness of gov-
ernment measures in addressing population
concerns is also reflected in initiatives promot-
ing family planning and healthcare. Despite
progress, achieving a balance between popula-
tion control and job creation remains a complex
task, requiring ongoing policy refinement, adap-
tive strategies, and a holisticapproach that con-
siders the dynamicinterplay of demographicand
economic factors.

The interplay between youth unemployment
and population growth in India is a critical
aspect that shapes the country’s economic land-
scape. India’s demographic profile is marked by
a substantial youth bulge, representing a sig-
nificant portion of the population entering the
working age. While this demographic dividend
holds immense potential for economic growth,
the challenge lies in providing adequate employ-
ment opportunities for the burgeoning youth
population. High youth unemployment rates in-
dicate a mismatch between the supply of skilled
labor and the demands of the job market. The
pressure to accommodate this demographic
cohort is heightened by the ongoing population
growth. As the youth unemployment rate rises,
it can have cascading effects on social stabil-

ity, potentially leading to increased discontent
and socio-economic challenges. Effectively ad-
dressing this interplay necessitates targeted
policies that focus on skill development, edu-
cation, and job creation tailored to the evolving
needs of the economy. Striking a balance be-
tween harnessing the demographic dividend and
managing population growth is paramount for
sustained economic development, social well-
being, and the realization of the potential that
the youthful population holds for the nation’s
future.

The role of education, skill development, and
economic reforms is pivotal in mitigating un-
employment and fostering sustainable employ-
ment growth in India. Education acts as a foun-
dation, equipping individuals with the knowl-
edge and skills needed to meet the demands of
a rapidly evolving job market. Investing in edu-
cation infrastructure, ensuring quality, and align-
ing curricula with industry requirements are cru-
cial steps. Simultaneously, targeted skill devel-
opment initiatives play a key role in enhancing
the employability of the workforce. Programs like
Skill India aim to bridge the gap between the
skills possessed by individuals and the needs
of various industries. Furthermore, comprehen-
sive economic reforms, such as those promot-
ing entrepreneurship and attracting invest-
ments, are essential for creating a conducive
environment for job creation. Initiatives like
Make in India, which focuses on boosting manu-
facturing, can contribute significantly to employ-
ment generation. Striking a balance between
these elements requires a cohesive and inte-
grated approach, where education and skill de-
velopment are aligned with the goals of broader
economic reforms. By nurturing a skilled and
adaptable workforce, fostering entrepreneur-
ship, and implementing policies that stimulate
economic growth, India can effectively address
unemployment challenges and lay the ground-
work for sustainable employment opportunities
in the long term.
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Conclusion

The intertwined challenges of population
growth and unemployment in India necessitate
a comprehensive and dynamic approach. As the
nation grapples with the repercussions of its vast
demographic diversity, initiatives targeting edu-
cation, skill development, and economic reforms
become imperative. The success of these en-
deavors hinges on their adaptability to the evolv-
ing needs of the job market and the alignment
of policies with the demographic landscape.
Balancing population control measures with
sustainable employment generation is a deli-
cate task, requiring continual policy refinement
and a commitment to addressing the nuanced
interplay between demographics and economic
dynamics. The future hinges on India’s ability
to leverage its demographic dividend by foster-
ing an educated, skilled, and gainfully employed
workforce, thereby transforming the challenges
of population and unemployment into opportu-
nities for inclusive and sustainable growth.
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Introduction: Mortality declined during the pe-
riod 1920-45, mainly due to biological vaccina-
tion. Suggestions that these were the benefits
of colonialism have been refuted by academic
thought: “There can be no serious, informed
belief...that...death rates fell in the late colo-
nial period and populations grew rapidly due to
improvements in income, living standards, nu-
trition, environmental standards, sanitation. Or
Health policies, or cultural transformation did
not happen.Between 1975 and 2010, the popu-
lation doubled to 1.2 billion, reaching one bil-
lion in 2000. According to the UN’s World Popu-
lation Dashboard, India’s population is now
slightly over 1.428 billion, surpassing China’s
1.425 billion. Its population is set to reach 1.7
billion by 2050. The population growth rate in
2017 was 0.98%, ranking 112th in the world; In
contrast, from 1972 to 1983, India’s population
grew by 2.3% annually. 38.4 for China and 48.6
for Japan; And, by 2030; India’s dependency
ratio will be just over 0.4. However, the number
of children in India peaked a decade ago and is
now declining. The number of children under
five reached a peak in 2007 and has been de-
clining ever since. The number of Indians un-
der 15then slightly peaked (in 2011) and is now
declining.There are over two thousand ethnic
groups in India, and every major religion is rep-
resented, as are four major language families
(Indo-European, Dravidian, Austroasiatic, and
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DR. RISHI A. THAKAR
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SUBJECT: LANGUAGE

ABSTRACT

In society gender discrimination is mostly very tough problem for women and all of them suffers from
it very much. There is burning problem that although we are living in 21t century we have such
thoughts in our mind that new ground in recent years. equality and discrimination for women. And this
orthodox mentality never can raises the reason for empowerment of women. Women's empowerment
and promoting rights have emerged as a part of a major global movement and is continuing to break
new ground in recent years. The important point for women empowerment is education. If they get
proper education, it make them independent and independent person can never be burden for any one.
And by getting education you can chose right path in comparison of wrong path, because education
never get you any wrong understanding for your own self as specially. Then another point for
empowerment is how to care about own self. In women here is a very simple but very important thing
is that either she will get happiness or not, she get any care from her family or not but she will always
care for every one. This is the thing to learn that which car she giving to every one her own self also
want it. And to be confidently stand in front of society is the major thing in that and become strong
mentality person. Strong and fearless person can win the whole world.

KEYWORDS : EMPOWERMENT, GENDER, DISCRIMINATION, EDUCATION, WEALTH

INTRODUCTION

Gender equality is first and most important, a right of all human being. A women has right to live in
dignity and freedom. Our constitution also give such a rights equally to all the citizen of our country.
Empowering women is also an indispensable tool for advancing development and reducing poverty.
Empowered women are give her contribution to the health and productivity of whole families and
communities and she can be able to change the whole world as well as next generation. The equality of
gender is very much important, firstly where ever you want to do change in society , or want to fight
against wrong thing, you must start it from your self and from your own home. This is the thing which
we can do by giving education to our family’s lady members. Because education is only thing which can
make them understand the difference between right and wrong. And when you will start to making
educate of your family member as specially lady, other people of society will automatically starts
copying you. And they will also start to giving education and by this way it will be start the channel. The
progress work will continue. Gender equality is acknowledged as being a key to achieving the other
goals. Yet, discrimination against women including gender inequality , violence, economic, mental
harassment, reproductive health inequities, and because of orthodox mentality they have to face
harmful traditional practices, remains the most pervasive and persistent from inequality.

Since from the many years, there has been bulk evidence of women being considered inferior to man. If
we see the ancient time, in any country, no matter how progressive has a history of ill treating women.
Women have been vocal about gender discrimination. Every one wants to led women to reach to reach
their destination but they are not ready to give them importance. Because there comes ego of them,
that they do not give any importance or credit to women. Only because of women empowerment of
improvement of them their economical, political, social and health status is a highly important end in
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A we Know that the importance of health is much important as well as in compare of education.
MRCens of improvement of either it on education or health is compulsory all we know that
We STrtit rom our home first, it will become more successful and it will get more chances
o infuenee more and more people. And another point raise here that, importance of education and
health 18 aqually important but main the mentality of men and while they understand women as lower
then thair own self it wall become difficult. Because main reason is that discrimination about gender,
davnmination while paving while both equally works same, etc. this type of reasons create painful
conditions for women. And we improved this thing by the empowerment of women.

“_‘ < ™a

‘ &

N

EMPOWER WOMEN IN EDUCATION
Fducation is the weapon through it not only women but also any one can stand firmly for own self and
for others also. In most regions of the world, women has no right to get education ,in compare of men.
Sevause 0f society’s orthodox mentality. People of some country are not ready to give education to
women dbecause they believe that women has no right to get educate. As we all know education makes
person strong, by heart .by mind and by soul. By heart means person can become more understandable
i any situation. He/she can make decisions by own self without any help. By mind , it means person
n devonme more practical and making decisions and keep their own self strongly. In society, people
are not ready to give value of women's time, her knowledge, abilities, her sacrifices all are totally
unrecegnized. But now in a days the thing is totally different. Education become much important for
women also. Even in India, in our country, government has launches different types of policies, it has
make education free for girls, they give scholarship to get education without facing problems of money.
fucation is one of the best weapon for women to make empower them by it because of education,
they can face problems by their own self, they get knowledge, therefore no one can make them fool, self
confidence will develop , that's why they can live their life independently. In recent time women
‘ mere accurate and eagerly they started to get education. And education make the person
ndent. In society, some of mentality like earning person is everything in home and in society
also, and this orthodox mentality realize women that if women is not earning member of family that
doesn't mean that is has no importance, she has not any self esteem. But by the getting education
women stand strongly, and that is most important for any person. Education is strongest weapon to
make empower women in society, in family, and in her own eyes.

"

\WOMEN'S SENSE OF SELF WORTH

It can be hard, but in order to find our value and worth as women, we have to look within our self, not
out at the world. Self worth will set the rules that tell others how to treat you. It will shows others what
you see in your self and what you expect from them. This is very important to make our self confident
in front of another people. Self worth is most important for every person, but in case of women it
become also sensitive point.women has also right to make their self worthy. But some time’s in society,
every one’s mentality is not same.

In today’s society, women constantly being subjected to expectation about beauty, relationship, career,
and more. It is not easy to find out and maintain self worth among these things. And generally, women
has much fear of people, society, family and the most importantly , what will happen if any one talk
about me?, am I right what | am doing right now? These type of unknown fear pull down her in her
lives. If women want her self worth, self confidence is must. Because you can do anything while you
stand fearless from every obstacles which you face day by day. While women will get start paying
attention on her own development, her own progress, and her personal growth, the way become much
easier to get self worth. But as per her own mentality, women always critics her own self. When she
become her own critic, she is starting digging dig for own self to make her self down in that. When
originally, she realize her self worth she become more strong by mind and the get her self worth easily.

The another point to make own self strong and happy is that almost women has habit to compare her
life with the another people surrounding her. And as we know that comparison can be alwa
Because we don't know what another people have and how, but this thing make us unhappy and sad. In
today’s time social media is he fastest which can aware you with all the information regarding another
IgeoEle by posting the pictures, making reels, and by pulling_sl_n_l_ui.j‘lu__'_.g_{hings ot another people
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through you feel low and sad, and you started compare your life to the another one’s life. But the
criteria of happiness mabe different by the person to person. And if we feel sad by seeing all those
things so why should we see that? Cant we chose another way to make our self happy? Yes .to reduce
this things stop using maximum time with phone and try to make distance with internet Why
unnecessary we trouble our self?. W should spend our precious time with nature, with own self, with
our love one’s , with our family which ever make you sad. And you will stop compare your self and will
be happy.

The empowerment is originally is that in life’s any circumstances you will feel strong by facing these
types of obstacles . You will find out the strong person in you.

WOMEN HASRIGHT TO HAVE AND TO DETERMINE CHOICES

Today you know what you want, just go and get it! Things of life always not come easy, but if you try
and try, you will make progress defiantly and will achieve your determine goal also. Although many
circumstances will come to stop you, but make your self firm and go ahead. Our confidence develops
when we over come challenges. Don't even think to give up when you failed once, or thousand time,
because if you stop once, you take much time to stand again. But her we don’t need to stop atany level,
there is always a chance after many failure. Women have every right to make her self strong. And she is
not machine, she also has every right to have everything in her life. No matter what you do in you life,
how much responsibilities you have and how you suffer for that !the important thing is that above all
the things vou must be you, your self. When we learn how to be ourselves , a new world will open up
for you Try to explore new habits, hobbies, interests, and possibilities and determine new things
always and keep it up! Hard work and right path always reach you at the destination.

WOMEN HAS RIGHT TO HAVE POWER TO CONTROL THEIR OWN LIVES, BOTH WITHIN AND THE
OUTSIDE OF THE HOME

When you know what you want, go get it! Things in our lives never get easy as we want, we have to
make it easier from the harder phase In general positive attitude makes person strong mentally and
because of that one can get more strength to make our self improve. Even we can struggle in our lives
and fight against wrong , but when it does happen? Only through the strong of mind, fir by heart and
with best weapon positive attitude. Positive attitude can make you different from others. And this will
come through the empowering own self for more and big responsibilities . Try to make positive,
because negative self talk will do you no good. In society the whole responsibilities are of only men.
Why because as per our society men know all the things, they only have knowledge, and they are
capable to take any harder in their lives. In our society, every one’'s mentality is framed as women can't
do anything by her own self. But as per changing time the mentality has to be changed. Now in a days
there is nothing which a women can’t do. So what is the reason that still some of people think like
women can't do? Is there any special reason for that?. So answer will be, mostly when women will stop
her self, she ill automatically give her command to another’s hand. In this sense empower means to be
strong enough, to be smart enough, to be hard enough, only after that person can handle every
responsibilities not only of inside of own home but also out side of home. Only that person can
empower own self who being able to strong and affirm. This is the way that how strong you hold your
self, how you perform your self on the huge stage of life which given by supreme power of the whole
world god.

CONCLUSION

This article based n general things elated to women which given in some points which is most
important in every one’s life. Empowerment is not only one’s duty, but it is responsibilities of all to
make it possible. Despite progress of towards women’s empowerment, there is still a long way to go.
Making aware of their potential has now become a need of time, and the government should implement
measures such as health, education, employment and women’s awareness so on. This is the best way to
empowerment of women, because to empower own self women must be aware and stay strong in front
of all the people.
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Abstract: Capital structure refers to blend of equity and
debt fund for raising long term funds. The use of
financial leverage affects earning per share and
consequently affects value of the firm. This is because the
cost of equity is higher than debt and cost of debt is
further reduced because of tax shield. The tax shield is
available to only debt and not to equity. There are pros
and cons of both equity and debt funds. The decision of
debt affects profitability, liquidity, EPS and value of the
firm. Theories of capital structure discuss the impact of
financial leverage on EPS and market value of the firm.
Steel manufacturing companies require large amount of
long term funds and therefore they have used both types
of sources of long term funds in their capital structure.
Very rare study in detail is found on the analysis of
capital structure of steel companies. Therefore the topic
selected for research is, “A study of capital structure of
selected Steel companies in India”.

Key words: Capital structure, financial leverage, tax
shield, EPS.

A: INTRODUCTION:-

The term  ‘structure’ means the
arrangement of the various parts. So capital
structure means the arrangement of capital from
different sources so that the long-term funds
needed for the business are raised.

Thus, capital structure refers to the
proportions or combinations of equity share capital,
preference share capital, debentures, long-term
loans, retained earnings and other long-term
sources of funds in the total amount of capital
which a firm should raise to run its business.

e “Capital structure is the combination of
debt and equity securities that comprise a
firm’s financing of its assets.”—John J.
Hampton.

e “Capital structure refers to the mix of
long-term sources of funds, such as,
debentures, long-term debts, preference
share capital and equity share capital
including reserves and surplus.”—I. M.
Pandey.

Dr. Ashwin Purohit
Dean of Commerce Faculty, S.M.Patel Institute of

Commerce, GLS University, Law Garden, Ahmedabad,
Email:aswin.purohit@glsuniversity.ac.in Mob. No:-

9879025135
B: SIGNIFICANCE OF THE STUDY :-

Capital structure refers to blend of equity
and debt fund for raising long term funds. This
blend of equity and debt is called as financial
leverage. The use of financial leverage affects
earning per share and consequently affects value of
the firm. This is because the cost of equity is higher
than debt and cost of debt is further reduced
because of tax shield. The tax shield is available to
only debt and not to equity. There are pros and
cons of both equity and debt funds. The decision of
debt affects profitability, liquidity, EPS and value
of the firm. Theories of capital structure discuss the
impact of financial leverage on EPS and market
value of the firm. Steel manufacturing companies
require large amount of long term funds and
therefore they have used both types of sources of
long term funds in their capital structure. Very rare
study in detail is found on the analysis of capital
structure of steel companies. Therefore the topic
selected for this study is, “A study of capital
structure of selected Steel companies in India”.

C: OBJECTIVES:-

The objectives of the study are as follows:-

(1) To study the financial performance of selected
steel companies.

(2) To analyze capital structure of selected steel
companies.

(3) To study the impact of capital structure on
profitability.

D: SOURCES OF DATA:-

Secondary sources of data utilised for this
proposed study. Secondary data have been
collected from annual reports of steel companies.
The data are collected from the annual reports of
steel companies regarding Assets, Liabilities,
Incomes and Expenses to evaluate the capital
structure of selected steel companies of India.
Other useful data have been collected from the
website and books available on Google books as
well as from library.
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E: SAMPLE SIZE:-

Listed steel companies in India can be
classified into various categories like Steel CR and
HR strips, Steel GP and GC sheets, Steel Large,
Steel Medium and Small, Steel Pig Iron, Steel
Rolling, Steel Pig Iron, Steel Tubes and Pipes.

There are nine large steel companies on
the basis of market capitalization dated 12/12/2016.
Market capitalization is taken as base for the study
purpose because it is very interesting to study the
impact of financial leverage on market price of
shares of the company which leads to increase the
market capitalization and value of the firm. All
nine companies are selected for the analysis of
capital structure. These large sized nine Steel
companies are as follows:

1. JSW Steel Ltd., 2. Tata Steel Ltd., 3. Steel
Authorities of India Ltd., 4. Bhushan Steel Ltd., 5.
Visa Steel Ltd., 6. Uttam Galva Steel Ltd., 7. Steel
Strips and Wheel Ltd., 8. Jindal Stainless Ltd., 9.
Steel Exchange of India Ltd.
F: PERIOD OF STUDY::-

The Capital structure of nine large size
listed steel companies is analysed by taking period
of five years period from 2012-13 to 2016-17.

G: STATISTICAL TOOLS:-

Following Statistical tools have been used
in research analysis in order to justify the
objectives and verify the hypotheses.

Descriptive analysis is done by using
various ratios like Gross Profit Margin, Net Profit
Margin, Cash Profit Margin, Return on Assets,
Return on Capital Employed, Asset Turnover
Ratio, Debtors Turnover Ratio, Debt-Equity Ratio,
Long Term Debt-Equity Ratio, Total Debt to
Owners Fund, Capital Gering Ratio, Financial
leverage Ratio, Fixed Assets to Long Term Funds
Ratio, Interest Coverage Ratio, Proprietary Ratio,
Total Assets to Debt Ratio. etc.

Trend analysis is used to study the pattern
of behavior in a time series to forecast future trend.
Regression analysis is used to study the
relationship between dependent variable and
independent variables. Debt-Equity ratio is taken as
independent variable and Gross Profit Margin, Net
Profit Margin, Operating Profit Margin, Earning
Per Share, Total Asset Turnover Ratio, Asset
Turnover Ratio, Fixed Asset Turnover Ratio,
Return on Investment Ratio, Return on Assets,
Return on Capital Employed, Return on Long Term
Funds, Return on Equity, Total Debt To Owners
Fund, Long Term Debt-Equity Ratio, Debtors
Turnover Ratio as dependent variable.

Analysis of Variance (ANOVA) is used to
test the differences among the means of the

populations by examining the amount of variation
within each of the samples, relative to the amount
of variation between the samples. ANOVA was
used to test the mean values of different variables.
Tables, diagrams and statistical results have been
derived with the help of statistical computer
software called SPSS and Microsoft Excel tools.

H: INTERPRETATION:-

From the Gross Profit Margin table, it can
be concluded that significant ups and down can be
observed in last 5 years of study period. With an
average 11.44 value JSW Steel Ltd stood number
one position in Gross Profit Margin ratio, whereas
Visa Steel Ltd(-5.82) stood last position, which
indicates that JSW Steel Ltd has less COGS to
generate revenue. During year 2013-14(11.68)
selected nine steel companies have generated
highest revenue, while during year 2015-16(-3.46)
lowest revenue against their COGS.

From the Net Profit Margin table, it can be
concluded that (except Steel Strips and Wheel Ltd
and JSW Steel Ltd) all companies taken under
study has negative Net Profit Margin Ratio for all 5
years of study period. With an average 3.75 Steel
Strips and Wheel Ltd stood number one position
followed by JSW Steel Ltd. Negative Net Profit
Margin Ratio can be observed for almost all year of
study period which indicates that selected nine
companies are not profitable.

It can be found that the much significant
jump in Cash profit margin ratio can be observed
throughout last 5 years of study period. With an
average ratio value 10.82 in JSW Steel Ltd stood at
number one position, which indicates that JSW
steel Ltd. is performed most efficient way, where
as Visa Steel Ltd(-14.28) stood at last position,
which indicates that Visa steel Ltd. is performed
negatively. Trend analysis of Cash profit margin
ratio, it can be seen that Cash profit margin ratio
was highest during the time period 2013-14(5.10),
whereas lowest average Cash profit margin ratio
observed during the period 2015-16(-4.72), which
indicates in 2013-14 steel companies is performed
most efficient way, whereas during year 2015-16
steel companies is performed negatively.

From the Return on Assets table it can be
concluded that significant ups and down can be
observed in last 5 years of study period. With an
average 546.65 value JSW Steel Ltd stood number
one position in Return on Assets ratio, whereas
Visa Steel Ltd(-29.90) stood last position, which
indicates that JSW Steel Ltd utilized its assets most
efficient way to generate profit, while Visa Steel
Ltd utilized its assets least efficient way to generate
profit. During year 2013-14(241.78) selected nine
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steel companies utilized their assets most efficient
way, while in latest year 2016-17(91.34) assets
least utilized by the selected nine companies.

From the Return on Capital Employed
table it can be concluded that no major ups and
down can be observed in last 5 years of study
period. With an average 15.87 value Steel
Exchange of India Ltd stood number one position
in Return on Capital Employed, whereas Visa Steel
Ltd(-2.35) stood last position, which indicates that
Steel Exchange of India Ltd utilized its capital most
efficient way to generate revenue while, Visa Steel
Ltd utilized its assets least efficient way to generate
revenue. During year 2013-14(7.90) selected nine
steel companies utilized their assets most efficient
way, while in year 2015-16(2.70) capital least
utilized by the selected nine companies.

From the Asset Turnover Ratio table it can
be concluded that no major ups and down can be
observed in last 5 years of study period. With an
average 1.66 value Steel Exchange of India Ltd
stood number one position in Asset turnover ratio,
whereas Bhushan Steel Ltd(0.28) stood last
position, which indicates that Steel Exchange of
India Ltd utilized its assets most efficient way to
generate revenue, while Bhushan Steel Ltd utilized
its assets least efficient way to generate revenue.
During year 2013-14(1.04) selected nine steel
companies utilized their assets most efficient way
while in latest year 2016-17(0.90) assets least
utilized by the selected nine companies.

From the Debtors Turnover Ratio table it
can be concluded that with 19.69 average Debtors
turnover ratio in JSW Steel Ltd stands number one
position which indicates that JSW Steel Ltd has
highest value of total sales compare to its debtors,
whereas with 5.21 average Debtors turnover ratio
in Steel Exchange of India Ltd stands at last
position amongst all steel companies taken under
study, which indicates that Steel Exchange of India
Ltd has lowest value of total sales compare to its
debtors. Trend analysis table of debtors turnover
ratio it can be seen that debtors turnover ratio was
highest during the time period 2013-14(10.02),
whereas lowest average debtors turnover ratio
value observed during the period 2015-16(8.84),
which indicates that steel companies are most
efficient during the year 2013-14 and least
efficient during the year 2015-16.

Higher the Debt Equity ratio, risky the
financial position of company and lower the ratio
safe the financial position of company. Visa Steel
Ltd has average outstanding higher value (25.31) of
Debt Equity ratio which indicates that this
company has most risky financial position.

Whereas Steel Authorities of India Ltd has average
outstanding lower value (0.74) of Debt Equity
ratio, which indicates that this company has safest
financial position. Trend analysis of debt equity
ratio it can be seen that debt equity ratio was
highest during the time period 2016-17(11.60),
whereas lowest average debt equity ratio value
observed during the period 2012-13(4.15), which
indicates that steel companies are in 2012-13 least
risky financial position, while during the year
2016-17 steel companies are highest risky financial
position.

From the Long Term Debt Equity Ratio
table it can be concluded that with 24.15 average
Long term debt equity ratio in Visa Steel Ltd stands
number one position, which indicates that Visa
Steel Ltd has highest financial risk to meet its
current debt, whereas with 0.40 average Long term
debt equity ratio in Steel Authorities of India Ltd
stands at last position amongst all steel companies
taken under study, which indicates Steel
Authorities of India Ltd has good financial
position. Trend analysis of long term debt equity
ratio it can be seen that long term debt equity ratio
was highest during the time period 2016-17(8.66),
whereas lowest average long term debt equity ratio
value observed during the period 2012-13(3.52),
which indicates that steel companies are in least
risky financial position, while during the year
2016-17 steel companies are highest risky financial
position.

From the Total Debt to Owners Fund table
it can be concluded that with 25.07 average Total
debt to owners fund ratio in Visa Steel Ltd stands
number one position, which indicates that Visa
Steel Ltd has more debt compared to its equity,
whereas with 0.74 average Total debt to owners
fund ratio in Steel Authorities of India Ltd stands at
last position amongst all companies taken under
study, which indicates Steel Authorities of India
Ltd has lowest debt compared to its equity. Trend
analysis of total debt to owner’s fund it can be seen
that total debt to owner’s fund ratio was highest
during the time period 2016-17(10.91), whereas
lowest average long term debt equity ratio value
observed during the period 2012-13(4.27), which
indicates that steel companies are in least risky
financial position, while during the year 2016-17
steel companies are highest risky financial position.

From the Capital gearing ratio it can be
concluded that with 0.03 average Capital gearing
ratio in Uttam Galva Steel Ltd is highly geared
company amongst all steel companies taken under
study, whereas Steel Authorities of India Ltd with
1.09 average Capital gearing ratio is less geared
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company. Trend analysis of Capital Gearing ratio it
can be seen that ratio was highest during the time
period 2016-17(0.90), whereas lowest average ratio
value observed during the period 2014-15(0.69),
which indicates that steel companies are in 2016-17
least risky financial position while during the year
2014-15 steel companies are highest risky financial
position.

Bhushan Steel Ltd(6.84) has highest
leverage ratio, whereas Uttam Galva Steel
Ltd(0.66) has lowest average leverage ratio
amongst nine selected steel companies. Trend
analysis of Financial Leverage ratio it can be seen
that ratio was highest during the time period 2016-
17(3.15), whereas lowest average ratio value
observed during the period 2013-14(1.75).

Steel Exchange of India Ltd(1.44) has
highest fixed assets to long term funds ratio,
whereas Visa Steel Ltd(0.47) has lowest average
Fixed assets to long term funds ratio amongst nine
selected steel companies. Trend analysis of fixed
assets to long term funds ratio it can be seen that
ratio was highest during the time period 2016-
17(2.04), whereas lowest average ratio value
observed during the period 2015-16(1.69). During
year 2016-17 steel companies can cover their debt
with their more fixed assets.

It can be seen that JSW Steel Ltd(2.62)
has highest Interest Coverage Ratio which indicates
that company can manage its interest expenses
easily, while Uttam Galva Steel Ltd(0.49) stood at
last position in terms of cover interest expense
amongst all nine steel companies taken under
study. Trend analysis of interest coverage ratio it
can be seen that ratio was highest during the time
period 2016-17(4.18), whereas lowest average ratio
value observed during the period 2013-14(0.90).

During  year 2016-17(0.51)  steel
companies have highest average Proprietary ratio,
which indicates that steel companies have sufficient
amount of equity to support the functions of the
business, while during year 2014-15(0.42) steel
companies have lowest average Proprietary ratio,
which indicates that steel companies don’t have
sufficient amount of equity to support the functions
of the business. With 0.52 average proprietary ratio
value in Steel Authorities of India Ltd stood
number one position and has sufficient amount of
equity to support the functions of the business,
while with 0.03 average proprietary ratio in Uttam
Galva Steel Ltd stood at last position.

From the Total Assets to Debt ratio, it can
be concluded that during year 2012-13(2.84) steel
companies have highest average Total Assets to
Debt ratio, whereas during year 2015-16(2.51)

steel companies have lowest average Total Assets
to Debt ratio. With 2.09 average Total Assets to
Debt ratio value in Steel Authorities of India Ltd
has highest financial strength amongst all steel
companies taken under study, whereas Visa Steel
Ltd(0.73) has lowest financial strength amongst all
steel companies taken under study.

I: SUGGESTIONS:-

e The financial managers should look into
the future prospects of the companies
while designing the capital structure
policies, because it affects the return on
equity market price of its shares for longer
periods. Steel companies should design
optimum capital structure and focus to
increase the profitability for satisfies the
share holders’ adequate return.

e It is theoretically mentioned that the debt-
equity ratio of 2:1 is the ideal one. It can
be recommended to Visa Steel Ltd that in
order to maximize the earnings there are
factors other than debt-equity ratio which
should be considered.

e Financial managers of Visa Steel Ltd,
Bhushan Steel Ltd need to focus on issues
like changes in tangible assets, growth
prospects and tax advantage while taking
decision on financial leverage.

e From the study, it was seen that the
interest coverage ratio in Uttam Gulva
Steel Ltd had gone negative despite, Thus,
it can be suggested that Uttam Gulva Steel
Ltd should concentrate on their
operational efficiency to improve its
interest coverage ratio.

e To get the benefit of flexible capital
structure, the companies should redesign
proper mix of debt equity proportion to get
the benefit of tax and to reduce the overall
cost of capital. Proper mix of debt equity
also helps to increase the earnings of
shareholders.

e Visa Steel Ltd should concern much on
internal sources of financing in order to
increase their profitability.

e It is recommend to Steel Exchange of
India Ltd, if there are credit purchases and
credit sales with the same company;
advising a net off payment at a defined
interval can help reduce the debtors’
amount. Designing discount structure for
debtors who pay earlier than the credit
period sanctioned will motivate some
debtor’s payments to clear faster.
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In case of Visa Steel Ltd, the structure of
the working capital (gross) be evenly
constructed taking into consideration the
operational requirements, so as to reduce
the cost and take optimum utilisation of
the different sources.

The reduction in operating expenses
would go a long way to help the Visa Steel
Ltd to increase profitability.

The Visa Steel Ltd should lay emphasis on
cost cutting measures through enhanced
production.

Visa Steel Ltd, Bhushan Steel Ltd should
maintain a sound inventory management
system. In this regard, further, availing of
various state incentives like sales tax
exemption, power tariff exemption and
steps to control operating expenses are the
measures suggested for the improvement
of profitability trend.

Proprietary ratio establishes  the
relationship between the proprietors fund
or shareholders funds and total assets. The
firm has to undertake many risks and
balance them out. There are market risks
which are external to the firm and there
are capital structure risks that are internal
to the firm. If the external risks are high,
the firm must not undertake aggressive
financing because this could lead to a
complete washout of the firm. On the
other hand, if the external environment is
stable, the firm can afford to take more
risks. Uttam Gulva Steel Ltd should
maintain the risks.
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IMPACT OF E COMMERCE ON DIGITAL ECONOMY.

DR. ARVIND B, THAKKAR

C.C.SHETH COLLEGE OF COMMERCE,
NAVGUJARAT CAMPUS, ASHRAMROAD, AHMEDABAD-380014

ABSTRACT;

Following details are included in this paper;
(1) Introduction;

(2) History of E commerce;

(3) Definition of E commerce;

(4) Different perspectives of E commerce;
(5) Classification of E commerce application;

(6) Electronic market and data and electronic data interchange (EDI);
(7) Types of E commerce;

INTRODUCTION :

E-Commerce stands for electronic commerce and caters to trading ingoods and services through the
electronic medium such as internet, mobileor any other computer network. It involves the use of
Information andCommunication Technology (ICT) and Electronic Funds Transfer (EFT) inmaking commerce
between consumers and organizations, organization andorganization or consumer and consumer. With
the growing use of internetworldwide, Electronic Data Interchange (EDI) has also increased in
humungousamounts and so has flourished e-commerce with the prolific virtual internetbazaar inside the
digital world which is righty termed as e-malls.We now have access to almost every knick-knack of our
daily lives atcompetitive prices on the internet. No matter one is educated or illiterate, anurbane or a
countryman, in Indiaor in U.K; all you need is an internetconnection and a green bank account. With e-
commerce then, you can buyalmost anything you wish for without actually touching the product
physicallyand inquiring the salesman n number of times before placing the final order.Here is a beautiful
picture depicting how has human life evolved to adapt tothe digital world and hence trading over the
internet. As seen, from pizzaand potted plant to pair of shoes, we have everything on sale on the
internetavailable in tempting offers..!! Snapdeal.com, Amazon, eBay, Naaptol, Myntra,etcare of the most
popular e-commerce websites.Two thousand years ago, Roman roads brought trade and commerce
toEurope in an unprecedented manner. A thousand years ago, the spice routeslinked the cultures of East
and West. At the dawn of the second millennium,the Internet, the world’s largest computer network, the
network of networks, Digital Economy and Tradeis making fundamental changes to the lives of everyone
on the planet-changingforever the way business is conducted.Internet has become an important medium
for doing global business basedon the state of the art technology. Global business was conducted in a
newway: electronically, using networks and the Internet. The availability ofinternet has led to the
development of E-Commerce (Electronic commerce),in which business transactions take place via
telecommunication networks.E-Commerce has two major aspects: economical and technological. The
stressof this course will show you how to get started in the complex and excitingworld of Electronic
Commerce. New standards and new facilities areconstantly emerging and their proper understanding is

essential for the successof an operation and especially for those who are assigned a duty to select,establish,
and maintain the necessary infrastructure.
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HISTORY OF E-COMMERCE

The beginnings of e-commerce can be traced to the 1960s, when bus'inessesstarted using E'?Ctronic Data
Interchange (EDI) to share business documentswith other compamf:s. In 1979, the American Nationg|
Standards Institutedeveloped ASC X12 as a universal standard for busmessgs toshare docurnentsthreugh
electronic networks. After the number of individual users sharingelectror?nc documents with ea‘ch Other
grew in the 1980s, in the 1990s the riseof eBay and Amazon revolutiomzedlthe e-.commerce Industry,
Consumerscan now purchase endless amounts of items online, both from typlc-al brickand mortar store
with e-commerce capabilities and one another.The history of E-commerce is a hlstor}f of how Information
Technologyhas transformed business processes. Some authors will track back the 'hlsto.ryof E-commerce
to the invention of the telephone at the end of last century.The Internet was conceived in 1969, when the
Advanced Research ProjectsAgency (a Department of Defence organization) funded research of
computernetworking. The Internet could end up like EDI (Electronic Data lnFerchange)without the
emergence of the World Wide Web in 1990s. EDI (ElectronicData Interchange) is widely viewed as the
beginning of E-commerce if weconsider E-Commerce as the networking of business communities
anddigitalization of business information.

EDI, which expanded from financial transactions to other transactionprocessing and enlarged the
participating companies from financial institutionsto manufacturers, retailers, services, and so on. Many
other applicationsfollowed, ranging from stock trading to travel reservation systems .Such systemswere
described as telecommunication applications and their strategic valuewas widely recognized. With the
commercialization of the Internet in the early1990s and its rapid growth to millions of potential customers,
the term electroniccommerce was coined, and EC applications expanded rapidly. One reason forthe rapid
expansion of the technology was the development of networks,protocols, software, and specifications.

The other reason was the increase in49competition and other business pressures. From 1995 to 1999 we
have witnessed

many innovative applications ranging from advertisement to auctions and virtualreality experiences. Almost
every medium- and large-sized organization in theUnited States already has a Web site many are very

extensive; for example, in1999 General Motors Corporation offered 18,000 pages of information
thatincluded 98,000 links to its products, services, and dealers.

DEFINITION OF E-COMMERCE:

Electronic commerce is an emerging model of new selling andmerchandising tools in which buyers are
able to participate in all phases of apurchase decision, while stepping through those processes electronically
ratherthan in a physical store or by phone (with a physical catalogue). The processesin electronic commerce
include enabling a customer to access productinformation, select items to purchase, purchase items
securely, and have thepurchase settled financially. It is an emerging concept that describes the processof

buying and selling or exchanging of products, services; and informationvia computer networks including
the Internet.

E-commerce is basically, doing business-as-usual, but across the Internet.You advertise your products or

services on your Web site, as you would inany other media like newspapers, TV or brochures. Advertising
on yourWeb site can be done in two ways.

* The first is by use of a relatively simple Web site consisting of a fewpages whereby you tell potential

customers who you are, what you do,where you are and how they can contact you ( easiest done by
givingthem your email address).
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The second way of enabling world-wide customers to buy from you is toprovide them with an On-Line
Catalogue of your products which theycan browse at their leisure without having to go to your place
of business.On-Line Catalogue:On-Line Catalogue is that catalogue where people access via the
Internet.On-Line Catalogue is an integral part of website, enabling customers to...

Browse through stock list, read about an item or service;e Look at photographs of the products.

Select which items they want to purchasee And drop them into a shopping cart as they go along.e
When they have completed their shopping, they go to thee Check-Out.The next step is to request the
order by filling in their details and methodof Payment on a form which is waiting for them at the
Check-Out. The formis already partially completed with a breakdown of the items in their shoppingart,
prices inclusive of tax, and shipping & handling charges, if any. If theychoose to pay by credit card, the

form includes a place for them to fill in theircredit card number. And then, with one press of a button,
they send the order to you.

IMPACT OF E-=COMMERCE ON DIGITAL ECONOMY AND TRADE
ELECTRONIC COMMERCE UNDER DIFFERENT PERSPECTIVES:

Let’s see how Electronic Commerce (EC) is defined under each perspective.

L

COMMUNICATIONS PERSPECTIVE

ECis the delivery of information, products /services, or payments overthe telephone lines, computer
networks or any other electronic means.

BUSINESS PROCESS PERSPECTIVE
ECis the application of technology toward the automation of businesstransactions and work flow.
SERVICE PERSPECTIVE

ECis atool that addresses the desire of firms, consumers, andmanagement to cut service costs while
improving the quality of goods andincreasing the speed of service delivery.
ONLINE PERSPECTIVE

EC provides the capability of buying and selling products and informationon the internet and other
online services.

CLASSIFICATIONS OF E-COMMERCE APPLICATIONS

Electronic Commerce (e-Commerce) is a general concept covering anyform of business transaction or
information exchange executed using Information and Communication Technologies (ICTs). E-Commerce
takesplace between companies, between companies and their customers, or betweencompanies and
public administrations. Electronic Commerce includeselectronic trading of goods, services and electronic
material.E-Commerce systems include commercial transactions on the Internet buttheir scope is much
wider than this; they can be classified by application type:

ELECTRONIC MARKETS:

The principle function of an electronic market is to facilitate the searchfor the required product or service.
Airline booking systems are an exampleof an electronic market.
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ELECTRONIC DATA INTERCHANGE (EDI):

Electronic Data Interchange (ED1) is the electronic exchange of businessdocuments in.a standard, COMputer
processable, universally accepted formatbetween-trading partners.EDI s quite d|fferenl. from sending
electronic mail, messages or sharingfiles through a network. In EDI, the computer application of both the
senderand the receiver, referred to as Trading Partners (TPs) have to agree uponthe format of the hu-,mm:
document which is sent as a data file over electronicmessaging services.The two k_uy aspects of EDJ thy,
distinguish it from other forms ofelectronic communication, such as electronic mail, are:

1. The information transmitted is directly used by the recipient computerwithout the need fgr human
intervention is rarely mentioned but oftenassumed that EDI refers to interchange between pu51ne:g;;;_ It
involvestwo or more organization or parts of organization communicating businessinformation with each,

other in a common agreed format.

2. The repeated keying of identical information in the traditional paperbasedbusiness.Communication

creates a number of problems that can be significantlyreduced through the usage of EDI. These problems

include: -« Increased time= Low accuracye High labour chargese Increased uncertainty.To take full advantage
of EDI's benefits, a company must computerize itsbasic business applications. Trading partners are individual
organization thatagrees to exchange EDI transactions. EDI cannot be undertaken unilaterallybut requires
the cooperation and active participation of trading partners.Trading partners normally consists of an
organization’s principal suppliersand wholesale customers. Since large retail stores transact business with

alarge number of suppliers they were among the early supporters of EDI. Inthe manufacturing sector, EDI
has enabled the concept of Just-In-Timeinventory to be implemented. JIT reduces inventory and operating
capitalrequirements.EDI provides for the efficient transaction of recurrent trade exchangesbetween
commercial organizations. EDI is widely used by, for example, largeretail groups and vehicle assemblers
when trading with their suppliers.for both business to- business and business to consumertransactions

TYPES OF E-COMMERCE

There are a number of different types of E-Commerce
* B2B - Business to Business

e B2C - Business to Consumer

* C2B - Consumer to Business

® B2E - Business to Employee

* C2C - Consumer to Consumer

Impact of E-commerce onDigital Economy and Trader effectively-no matter where they are located. When
an employee sends an electronic mail form,the information travels along with the form. So one person
can start theform, mail it to the next person, fill it in/ sign it, mail it to the next, and so on.This is known as
message-enabled work-flow solutions.The main disadvantages of messaging are the new types of
applications itenables which appear to be more complex, especially to traditionalprogrammers and the
jungle of standards it involves. Because of the lack ofstandards, there is often no interopera bility between
different messagingvendors leading to islands of messaging. Also, security, privacy, andconfidentiality
through data encryption and authentication techniques areimportant issues that need to be resolved for
ensuring the legality of themessage-based transactions themselves.MIDDLEWARE SERVICES

Middleware is a relatively new concept that emerged only recently. Likeso many other innovations, it
came into being out of necessity. Users in the1970s, when vendors, delivered homogeneous systems that

—
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worked, didn’thave a need for middleware3&heR conditions changed-along with thehardware and the
software the organizations couldn’t cope: The tools wereinadequate, the backlog was enormous, and the
pressure was overwhelming.And, the users were dissatisfied. Something was needed to solve all
theinterface, translation, transformation, and interpretation problems that weredriving application
developers crazy. With the growth of networks, clientservertechnology, and all other forms of
communicating between/amongunlike platforms, the problems of getting all the pieces to work
togethergrew from formidable to horrendous.As the cry for distributed computing spread, users demanded
interactionbetween dissimilar systems, networks that permitted shared resources andapplications that
could be accessed by multiple software programs. In simplelmpact of E-commerce on Digital Economy
Digital Economy and Tradeterms, middleware is the ultimate mediator between diverse

softwareprogramsthat enables them talk to one another. Another reason for middlewareis the computing
shift from application centric to data centric.
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